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Hitch Your Wagon To a STAR

ENERGY STAR Labeled 
Homes and the Future 

S t a t e E s t i m a t e  o f  H o m e s
L a b e l e d  E N E R G Y
S T A R  f o r  Y e a r  2 0 0 0

S u c c e s s f u l  C o m p a n i e s

A l a s k a 1 , 1 6 5 A l a s k a  H o u s i n g  F i n a n c e
C o r p .

A r i z o n a 2 , 2 8 3 W a s t c h a k ,  S o u t h w e s t  G a s ,
T u c s o n  E l e c t r i c  P o w e r
C o r p ,  B u i l d i n g  S c i e n c e
C o r p o r a t i o n

C a l i f o r n i a 5 6 7 C o n s o l
C o n n e c t i c u t 2 0 4 C o n s e r v a t i o n  S e r v i c e s

G r o u p
D e l a w a r e 1 4 0 E n e r g y  S e r v i c e s  G r o u p
F l o r i d a 7 1 1 F l o r i d a  H e r o ,  F l o r i d a  P o w e r

C o r p ,  F S E C ,  F l o r i d a  P o w e r
a n d  L i g h t

I o w a 7 6 4 E R H  I o w a
I n d i a n a 9 2 7 E R H  M i d w e s t ,  E n e r g y

D i a g n o s t i c s ,  T h e r m o s c a n
I n s p e c t i o n s

M a s s a c h u s e t t s 5 7 2 C o n s e r v a t i o n  S e r v i c e s
G r o u p

M a r y l a n d 3 7 3 E n e r g y  S e r v i c e s  G r o u p ,
S M E C O

M i c h i g a n 1 4 8 E R H  M i d w e s t
M i n n e s o t a 2 2 9 S h e l t e r s o u r c e ,  B u i l d i n g

S c i e n c e  C o r p o r a t i o n
N e v a d a 1 , 6 0 2 W o o d s  &  A s s o c i a t e s ,

S o u t h w e s t  G a s ,  C o n s o l
N e w  J e r s e y 1 , 2 0 8 M a G r a n n  A s s o c i a t e s ,

C o n n e c t i v ,  P S E & G
O h i o 9 3 E n e r g y  D e s i g n e d  H o m e s
O k l a h o m a 1 1 9 G u a r a n t e e d  W a t t  S a v e r s ,

O k l a h o m a  G a s  &  E l e c t r i c
T e x a s 9 7 4 G u a r a n t e e d  W a t t  S a v e r s ,

B u i l d i n g  S c i e n c e  C o r p ,
H o u s t o n  P o w e r  a n d  L i g h t

U t a h 1 9 1 E R H  o f  U t a h

V e r m o n t 2 2 2 E R H  o f  V e r m o n t

Reading the Tea Leaves

Governor Christie Todd Whitman:

"The fact is that climate change associated with greenhouse gases
effect on every aspect of our daily lives.   The environmental and
economic benefits that stem from controlling greenhouse gases are
enormous.  Whether it's maintaining our vibrant shore economy,
preserving open space or expanding development opportunities in o
urban core, the joint efforts we are undertaking with our business
leaders and others are helping to make New Jersey an even better
to live, work and raise a family”

Reading the Tea Leaves

• February 19 release of the U.N. 1,000 
page report, written by 700 scientists, 
detailing most recent projections on 
climate change
– Average earth temperature could rise by as 

much a 10 degrees over next 100 years

– The economic losses from natural catastrophes 
increased from $ 4 billion a year in the 1950s to  
$40 billion in 1999

– Sea level can rise over 3 meters over next 
1,000 years 

• These findings are much more pessimistic 
than previous findings.         

Reading the Tea Leaves

• And Don’t Forget…
–Tripling of gas prices for the 

Lee Household  
–California’s “success” with 

Deregulation
–Public Benefit Charge $
–Potential for tax credits 
–Housing market slow-down 

Changes to ENERGY STAR

• The ENERGY STAR Family of 
Products, Buildings and Homes

• ENERGY STAR’s Objective: 
– “Making it easy to make a 

difference”
• Logo Use
• New Web-Site
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Changes to ENERGY STAR

• Builders, Providers, Raters, 
and Utilities are Partners

• Providers print labels for 
Builders, and report 
quarterly to EPA

• Improved Builder Option 
Packages  

• Simplified MOU for Partners   

Changes to the New 
Homes Program

Energy Star Partnership Agreement:

Energy Star for homes

Through this agreement _______________________________________________
(organization name), joins in partnership with ENERGY STAR.  Through this partnership,
the ENERGY STAR name and/or labels can be used in association with qualified homes.

A u t h o r i z e d  C o m p a n y  R e p r e s e n t a t i v e :   _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  ( n a m e )

Signature:  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _   Date:   _ _ _ _ _ _ _ _ _ _

Paul  Sto lpman;  Director ,  Atmospher ic  Programs,  U.S.  Env i ronmenta l  Protect ion Agency

Signature:  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _   Date:   _ _ _ _ _ _ _ _ _ _

P a r t n e r ' s  D e s i g n a t e d  R e s p o n s i b l e  K e y  C o n t a c t :

N a m e :   _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

Title:  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

Address:  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

City/State/Zip:   _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

Te lephone:   _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _   Fax:   _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

E-Mail :   _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  W e b  S i t e :    _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

Your  o rgan i za t i on  t ype :  _ ___ Builder

                                     ____  Accred i ted HERS/BOP Prov ider  or  Cer t i f ied  Rater/ Inspector

Wha t  o rgan i za t i on  r e f e r r ed  you  t o  E NERGY S T A R? _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

Would you l ike  to  rece ive  in format ion about  improv ing the  energy  per formance

      of your office space or building?                                                                   _ _  Y e s   _ _  N o

Would  you l ike  to  rece ive  in format ion  about  ENERGY ST A R  l a b e l e d  p r o d u c t s ?            _ _  Y e s   _ _  N o

NERGY ST A R is a broad partnership

designed to promote products, buildings, and

homes that use less energy without sacrificing

quality.

NERGY ST A R FOR H OMES seeks to

demonstrate that energy-efficient homes

can improve builder profitability, improve

home quality and home owner comfort,

ower energy demand, and reduce air

pollution.

NERGY STAR labeled homes use 30 percent

ess energy than the DOE Voluntary

Residential Energy Efficiency Rating

Guidelines’ Reference House based on

1993 Model Energy Code (MEC)

requirements.  A home built to these levels

would achieve a score of 86 under the

Home Energy Rating System.

Please  m a i l o r  f a x this  form to:

NERGY ST A R
Attn: Brian Ng

Customer Service Coordinator

US EPA (mail code 6202J)

1200 Pennsylvania Ave  NW

E NERGY STAR  C o m m i t m e n t s  t o  P a r t n e r s

• Increase awareness of  the ENERGY ST A R label across the residential  and commercial  sectors by distr ibuting key

messages on the benefits of  E NERGY ST A R qual i f ied bui ldings, homes, and products.

• Provide ( through the Internet or  other means) current E NERGY S T A R news, information, and reference

documents, including

• ENERGY STAR  Logo Use Guidel ines,

• Criteria for ENERGY STAR  Qualified Buildings, Homes, and Products,  and

•
 ENERGY STAR  Partnership Agreement and Supplemental  Commitments

• Prov ide  E NERGY ST A R partners with public recognit ion through the Internet, special awards, and media campaigns

for their efforts in E NERGY ST A R and role  in  protect ing the environment.

• Respond expedient ly  to  any partner  requests  for  in format ion or  c lar i f icat ion on ENERGY ST A R p o l i c y .

Home Improvement with 
ENERGY STAR

• Huge opportunity 
• However, the ENERGY STAR 

certification may not be cost-
effective

• A relative label not consistent 
with ENERGY STAR

Home Improvement with 
ENERGY STAR

How Much Do Homeowners Spend on 
Home Improvement? 
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Home Improvement with 
ENERGY STAR

• Program’s Objectives:
– target these expenditure 

brackets
– focus on influencing 

transactions
–make consumers think 

ENERGY STAR when 
remodeling or improving their 
homes    

Home Improvement with 
ENERGY STAR

• Purchase ENERGY STAR 

appliances at time of remodel

• Think of systems within a home 

when repairing

– ENERGY STAR labeled ducts

– ENERGY STAR labeled envelope

• For whole house improvements, 

think “Home Solutions with 

ENERGY STAR”

Home Improvement with 
ENERGY STAR

• Developing tools to affect 
transactions
–specifications for systems
–marketing bundles 
–Home Improvement tool
–Home Solutions with 

ENERGY STAR
–Home Benchmarking   

Home Benchmark

• Compares a home’s energy 
performance to the 
performance of similar 
homes.

• Based on total energy 
consumed, using utility bills

• Provides a relative ranking 
of the home    

Benchmark Results

70% of  homes per form bet ter  than your  home.

To achieve your potential

• Find out how 5 upgrades could potentially save  you  money.

• Find a professional who will recommend the most cost effective 
upgrades for saving money and improving your homes performance.

• Learn about special f inancing for energy saving home 
improvements.

• Find out if rebates, tax incentives or other special programs apply 
to you. 

Y o u r  p e r f o r m a n c e

rank ing  i s  30

c o m p a r e d  t o  o t h e r  

h o m e s .

EEN E R G YN E R G Y SS T A RT A R H O M EH O M E

P E  R  F  O  R  M A  N  C  EP  E  R  F  O  R  M A  N  C  E

B  E   N  C  H  M  A   R   KB  E   N  C  H  M  A   R   K

To Conclude...

• ENERGY STAR’s success depends 
on a strong rating providers and 
sponsors.

• ENERGY STAR in indebted to other 
efforts, both private and public, to 
improve energy efficiency 

• The overall success to improve the 
efficiency of the housing stock 
depends on a well coordinated effort 

by all.


